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ABOUT THE TOOLKIT 

 
This toolkit provides communication professionals with the strategic messaging required to 
execute the Total Force Resilience Campaign (TFRC) 2026. In alignment with the National 
Resilience Strategy 2026, TFRC is the mechanism to reframe emergency preparedness 
from a passive administrative task into an active element of warfighting resilience and 
mission assurance. 

This campaign operationalizes the theme “Prepare 
Today. Protect Tomorrow.” and supports the following 
strategic objectives: 

• Frame Preparedness as a Strategic Advantage: 
Reinforce the National Resilience Strategy’s 
principle that prepared Soldiers, Civilians, and 
Families are a strategic advantage that enables 
the Army to maintain operational readiness 
during a crisis. 

• Drive a Culture of Proactive Resilience: Shift the focus from reactive disaster 
response to proactive risk mitigation, ensuring the Total Force is prepared to protect 
what matters most. 

• Strengthen Mission Assurance: Emphasize that individual and family readiness is a 
critical enabler of the Army's ability to continue its essential missions, 
uninterrupted, during any all-hazard event. 

Communications professionals are encouraged to use the messaging and materials in this 
toolkit across their installation websites, social media platforms, command channels, and 
other appropriate communication channels. 
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TARGET AUDIENCE 

 
The products in this toolkit are intended to reach the following consumers of installation 
and regional command communications during Total Force Resilience Campaign.  
 

▪ Soldiers 
▪ Civilian personnel 
▪ Contractor personnel 
▪ Tenant commands 
▪ Community Partners 
▪ Families Members 

 
CAMPAIGN DATES 

 
Total Force Resilience Campaign begins on September 1 and continues throughout the 
month.  Communication professionals should plan to create and distribute Total Force 
Resilience Campaign information throughout the month.  
 

TOOLKIT CONTENTS 

 
Army installations and regional commands are encouraged to promote the Total Force 
Resilience Campaign 2026 theme, “Prepare Today. Protect Tomorrow.”, by sharing 
preparedness information and resources with their communities. 
 
Installations can use materials available in this toolkit and on the Ready Army website to 
help reinforce preparedness messaging throughout the month. Graphics and messaging 
from the toolkit can be shared through installation or command websites, digital signage, 
newsletters, and other communications channels. 
 
Additional preparedness graphics and resources are available on the Ready Army website: 
https://www.army.mil/ready  
 
This toolkit includes the following communication products which installations and 
regional commands can use to promote Total Force Resilience Campaign.  
 

▪ Total Force Resilience Campaign All Army Activities (ALARACT). 
▪ Total Force Resilience Campaign Tri-Signed Letter by HQDA DCS G-

3/5/7. 
▪ Total Force Resilience Campaign Announcement Article 
▪ Total Force Resilience Campaign Website Article 
▪ Total Force Resilience Campaign Graphics.  
▪ Commander’s Community Talking Points. 

https://www.army.mil/ready
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TOTAL FORCE RESILIENCE CAMPAIGN  
ANNOUNCEMENT ARTICLE 

 
The following copy is provided to announce Total Force Resilience Campaign 2026 on an 
installation or regional command website landing page or SharePoint site. 
 
“Army Launches Total Force Resilience Campaign to Bolster National Resilience” 

This September, the Army is launching the 
inaugural Total Force Resilience Campaign (TFRC), 
a service wide effort to strengthen our warfighting 
posture by bolstering personal and installation 
readiness. Aligned with the National Resilience 
Strategy 2026, this year’s theme, “Prepare Today. 
Protect Tomorrow,” is an operational directive that 
highlights how proactive planning safeguards lives, 
secures our installations, and ensures the Army 
remains ready to execute its mission without 
interruption. 

TFRC transforms the Army's approach to 
preparedness, moving beyond simple checklists to treating readiness as a strategic 
imperative. As the National Resilience Strategy states, prepared individuals and families 
are the "nation's greatest strategic advantage." When our personnel and their families are 
secure, the Army's ability to respond to any crisis is multiplied. 

Throughout the month, the Army community is directed to focus on the core tenets of 
readiness: Be Informed, Make a Plan, Get Involved and Build a Kit. This campaign is a 
reminder that in an all-hazards environment, readiness is a shared responsibility and the 
foundation of our collective strength. 

For more information visit Ready Army: https://www.army.mil/ready. 

 
 
 
 
 
 
 
 

https://www.army.mil/article/294360/national_resilience_strategy_2026
https://www.army.mil/article/294360/national_resilience_strategy_2026
https://www.army.mil/ready
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READY ARMY WEBSITE ARTICLE 

 
Headline: Total Force Resilience Campaign: Prepare Today. Protect Tomorrow. 

This September, the Army launches the inaugural Total Force Resilience Campaign (TFRC), 
a decisive effort to transition emergency preparedness from a passive administrative 
requirement into an active element of warfighting resilience and mission assurance. 
Aligned with the National Resilience Strategy 2026, this campaign emphasizes that a 
prepared force is our nation's greatest strategic advantage during rapidly evolving, all-
hazard emergencies. 

Our theme, “Prepare Today. Protect Tomorrow,” establishes that effective readiness must 
be engineered long before a crisis occurs. Rather than relying on static checklists, the Total 
Force—including Soldiers, Civilians, Contractors, and Families—must take proactive steps 
to harden our communities. Implementing tested family communication plans, updating 
unit recall rosters, and maintaining 72-hour sustainment kits are critical actions that 
directly insulate our personnel, preserve combat power, and secure installation 
operations. 

Preparedness is a shared responsibility that directly multiplies the speed and 
effectiveness of our response during an emergency. By staying alert, adhering to 
installation-specific emergency plans, and utilizing integrated command communication 
systems, we significantly increase our ability to protect lives, maintain operational 
continuity, and rapidly recover from any disruption. 

 
ONE-PAGE TOTAL FORCE RESILIENCE CAMPAIGN FLYER  

 
The following one-page flyer can be shared to introduce Total Force Resilience Campaign 
and the 2026 Theme: “Prepare Today. Protect Tomorrow.” 
 

(Header: Total Force Resilience Campaign: Prepare Today. Protect Tomorrow) 
 

What is the Total Force Resilience Campaign? 
The Total Force Resilience Campaign (TFRC) is the Army’s annual September 
initiative to mobilize Soldiers, Civilians, Contractors, and Families to actively plan 
and prepare for all-hazard emergencies. Replacing legacy awareness months, the 
TFRC operationalizes readiness, transforming it from a passive administrative task 
into a proactive element of installation security and mission assurance. 
 
 
 
 

https://www.army.mil/article/294360/national_resilience_strategy_2026
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When does it take place? 
Total Force Resilience Campaign messages will be shared throughout September 
2026 to remind everyone of the importance of preparing in advance for the adverse 
and dangerous conditions that may occur in an emergency when there is little or no 
time to prepare. 
 
What is this year’s Total Force Resilience Campaign theme? 
The theme for the 2026 is “Prepare Today. Protect Tomorrow.” 

• Operationalizing the National Resilience Strategy 2026: This theme is a direct 
translation of national policy into tactical action. It establishes that 
proactive, personal preparation is not an administrative task to be delayed 
for other priorities—it is a critical component of collective force protection 
and mission assurance. 

• Protection Through Action: Preparing today is the only way to safeguard lives 
and secure our installations tomorrow. This theme serves as a timely 
command directive that true readiness requires immediate, measurable 
action before a crisis occurs. 

 
Who can benefit from Total Force Resilience Campaign information? 
Those in the Army community include the following: 

• Soldiers  
• Civilian and contractor employees 
• Tenant commands 
• Community partners 
• Family members connected to installation services 
• Installation communities including family members 

 
Why is the Total Force Resilience Campaign important? 

• Secures the Homefront to Enable the Mission: Aligned with the 2026 National 
Resilience Strategy, prepared Families are a strategic advantage. Securing 
our households allows leaders to focus critical response assets on urgent 
operational needs during a crisis. 

• Guarantees Rapid Response and Survivability: Time is our most constrained 
resource in an emergency. Proactive planning ensures personnel can execute 
immediate, disciplined actions to protect lives and maintain military 
operations without delay. 

• Builds Installation Resilience: Personal readiness and proactive hazard 
mitigation harden our garrisons, ensuring we can withstand, adapt to, and 
rapidly recover from any disruption. 

 
How can I find out more? 
Access information on the Ready Army website: https://www.army.mil/ready 
 
                                                   Take Action Today! 

https://www.army.mil/article/294360/national_resilience_strategy_2026
https://www.army.mil/ready
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BE INFORMED, MAKE A PLAN, GET INVOLVED, BUILD A KIT 
 
 

TOTAL FORCE RESILIENCE CAMPAIGN GRAPHICS 

 
The following graphics are available for use on social media platforms. 
 

  

 
 

 
 

 
 
COMMANDER’S COMMUNITY TALKING POINTS  

 
The following text is suggested content for installation or regional commanders to share 
with their communities regarding Total Force Resilience Campaign 2026. 
 

“The Total Force Resilience Campaign is our deliberate effort to 
operationalize the principles of the National Resilience Strategy 2026 at 
every level of the Army. Readiness is a non-negotiable component of our 
warfighting capability, and it starts with securing our homefront. 
This September, I am charging every Soldier, Civilian, Contractor, and Family 
member to take immediate, proactive steps to ensure your household is 
prepared. Our theme, ‘Prepare Today. Protect Tomorrow,’ is a vital call to 
action: the actions you take this month directly contribute to our ability to 
remain a lethal and responsive force, no matter what the crisis. 
 

https://www.army.mil/article/294360/national_resilience_strategy_2026
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Review your plans, build your kits, and ensure your ADPAAS information is 
current. A prepared household ensures we can focus on the nation's 
business. This is not just a campaign; it is a fundamental part of our mission.” 
 

CONTACT US 

 
For questions related to this Toolkit or any Ready Army content, imagery, or articles, please 
send a detailed request to usarmy.pentagon.hqda-dcs-g-3-5-7.mbx.ready-army@army.mil. 
 

 
 
 

mailto:usarmy.pentagon.hqda-dcs-g-3-5-7.mbx.ready-army@army.mil

